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Introduction:
Insurance, an influential and established institution in the medical market, 

has been studied deeply for its' economic effects on consumer decision-

making. However, the social impact of insurance on the decision-making 

process between medical providers and consumers has not been 

considered in depth. This paper adds to the existing literature by showing 

that insurance may be acting as a signal and recommender of what medical 

care is appropriate and acceptable for patients beyond its role as a 

financial entity.

Research Question: How does insurance impact communication 

between medical providers and patients specially when it comes to how 

they select medical care?

Grounded Theory Methodology:
• Qualitative type of methodology that works from the bottom up in order 

to create a theoretical model of a phenomenon that is ‘grounded’ in the 

collected data (Corbin and Strauss 2008; Strauss and Corbin 1998)

• Methodology was chosen due to its ability to directly analyze data from 

real-world accounts of a phenomenon

•  Semi-structured in-depth qualitative interviews :

• 6 medical providers

▪ Medical providers selected through convenience sampling

▪ Interviews ranged from 28-53 minutes (M = 37.8 minutes)

• 4 patients

▪ Patients selected through random sampling using Prolific (sample 

criteria: US resident, over the age of 18, with a new anxiety 

diagnosis or treatment)

▪ Interviews ranged from 22-42 minutes (M = 34.75 minutes)

• Trustworthiness: reliability and validity of data

• Memos, member checks, peer review/multiple data reviewers, and 

providing rich descriptions of the interviews (Strauss and Corbin 

1998; Lincoln and Guba 1985)

Why is this important?
91.7% of consumers have some level of health insurance coverage 

(Statistica 2023), so understanding how consumers interpret their 

insurance coverage and how this impacts what medical treatments they 

choose is highly important. So far, the literature has taken a primarily 

economic perspective on insurance (Mehta et al. 2017; Stiglitz 1983), 

which agrees with insurance's definition as a financial entity (IRMI 2024). 

However, insurance also plays a cultural role for consumers when making 

these medical decisions and can act as a boundary for what treatments are 

brought up and discussed between patients and medical providers. The 

goal of this research is to better understand this boundary and how it may 

impact this patient/provider communication.
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Moving Forward: 
• Collecting more interviews to reach saturation for both consumer and 

medical providers

• Begin interviewing insurance providers to gain a better understanding of 

their role in the decision-making process

• Further iteration upon the theoretical model

• Bridging this grounded theory model with the marketing literature on 

consumer medical decision-making
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