
UNMASKING PUBLIC LEADERSHIP THROUGH TWEETS: A MACHINE
LEARNING ANALYSIS OF U.S. OFFICIALS' SOCIAL MEDIA USE

Research Question

The purpose of this ongoing project is to collect the
various accounts of local government leaders,
codify them, and discover trends in the usage of
social media by politicians. 

Background Information
Twitter/X is an increasingly useful app for quick and easy
comunication with people all round the world. Because of
this versatility, Twitter has become a platform through
which news, data, and ideas can sqpread quickly. More
recently, X has become an incrdibly popular platform. for
policicians to communicate with their constituents quickly
and effectively. But how is this platform used?

Methodology
Participants:

Official and public Twitter accounts of political figures
Materials/Measures:

Twitter, Computer, + Excel
Gathering accounts, taking note of when they were last used, and the
general tones and topics used

Procedures
Find names/positions of local politicians, I looked at ones from Texas and
California
With these names, search Twitter for their accounts
Take notes which can be used by the machine being trained
Code machine to scrape data and categorize it by itself

Data-Analysis
This project is still ongoing, so we are in the process of collecting the data
to be analyzed. 
However, we will use this machine to find similarities and differences in the
usage of Twitter for different politicians and separate them by things such
as gender, race, ethnicity, political party, and more to analyze trends

Future Outlooks
As X continues to rise in popularity, and social media
continues to be an important method of
communication, the findings from this project will be
increasingly relevant and useful. Now that Twitter
accounts have been scraped and have provided
examples for the coded program to use, this will make
the rest of the research run smoother and more
efficiently. With the continuation of this project, it will
yield results which can factiliate futher questions to
explore and open up the floor to even more projects. 
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Major Findings within the Ongoing Research

Findings

Many accounts had been inactive for over a
year. If someone was no longer in office,
then there was a good chance they were no
longer Tweeting. 

Some accounts had been hacked and are
now Tweeting nonsense or scammy deals. 

Most often, if one person had a Twitter, so
did most of the county’s elected officials. 

Many accounts were used to Tweet
information about campaigns, local
emergencies, or even school board updates.

Many of the accounts still active in 2023
were Tweeting at an almost daily rate. 

A lot of the followings on most of these
accounts were surprisingly low. 

Ongoing Results + Limitations
The findings of this project are still in the works, and
while there is no data insofar, this is a project that is
still important. 
As far as limitations go, there is always a risk of bias
in the interpretation and codifying of Tweets, as well
as room for computer error, which will be addressed
as the issue arises in further research.
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